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PLM Vendor Forums
M. America, Europe, Asia Pacific

FRiDV (Morning Sessions)

9:15 -9:30 A Sk

9:30 - 9:40 Bt I H 72> T (Welcome)
LEE %, CIMdata, Tokyo (MetaLinc)

9:40 - 11:00 State of PLM — PLM i35kt & i #7Eh )
(State of PLM — Today's Market and Leading Trends)
v« 7—= (Ken Amann) , Director of Research, CIMdata
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This session will review the current state of the PLM industry, with particular emphasis on
trends and issues critical to suppliers of PLM-enabling technologies and services. The
maturing and continuing expansion of the PLM vision has created challenges and
opportunities for all competing suppliers. This session will present CIMdata’s views on
these trends and the impact that they have on suppliers competing in this dynamic and
evolving market. We will address the future of PLM over the next 2 to 4 years, including
new or expanded business opportunities for PLM solution suppliers.

11:00-11:10 a—kt— - 71 —72 (Coffee break)

11:10 - 12:30 20064 Mg R (/e — 30)
(2006 Market Analysis Results (Global) )
rv « 7—< (Ken Amann)
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Recognized for many years as the best source of comprehensive and accurate insights into
the evolution and directions of the PLM industry, CIMdata’s annual PLM Market Analysis
is first presented at these Vendor Forums. This session will present and discuss the
CIMdata’s new PLM Market Analysis, including 2006 PLM market revenues from various
perspectives. These include a review of industrial investments within major industries and
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across geographic regions. In addition to market investments in various sectors, CIMdata
provides an analysis of the revenue performance of the world’s major PLM suppliers.

12:30 - 13:20 E# (Lunch)

4 DER (Afternoon Sessions)

13:20 - 14:10 20064F i i (HA &AP)
(Market Analysis Results (Japan & AP))
I 4 (Satoshi Ezawa)
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This session will provide a look at the 2006 PLM market revenues, market growth,
geographic and industry distributions and leading suppliers in Japan and Asia & pacific
market including discussion and sharing the issues especially focused in Japanese market.

14:10 - 15:00 FyR &FrBT{T85 Tl 2 HERICT %
(Ensuring Success in Maturing and Emerging Markets)
T 4 (Satoshi Ezawa)
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Today’s PLM market is one of diverse views—one that exemplifies a well-defined and
mature market and another that is loosely defined and emerging. Both of these views are
valid when one considers today’s global PLM market, in terms of technology, as well as
geographic and industry acceptance. Despite the fact that there have been, and will
continue to be, mergers and acquisitions throughout the market, a significant number of
new solution suppliers are entering the market, both in the mature markets as well as the
emerging ones. Some of these suppliers see opportunities for new and extended PLM
functionality, while others see new geographic markets and industry segments.
Regardless of the opportunity, success requires dedication, focus, and above all
flexibility.

CIMdata will describe the challenges, opportunities, and suggested approaches to ensure
continued success in this evolving PLM landscape, including topics such as: introduction
of PLM into new geographic regions and industries, successfully selling and
implementing PLM in all sizes of companies, the development and strategic use of
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partners, expanding your PLM offering without overwhelming current and future clients,
and many others.

15:00 - 15:20 22—t — - 7L — 27 (Coffee break)

15:20 - 16:50 PLM2 3 2 =5 ¢ &ifk
( Strengthening the PLM Community)
v« 7—=> (Ken Amann)
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For more than 20 years, the commercial PLM market has been evolving into a relatively

robust community of software and hardware suppliers, systems integrators, consultants,

research and financial analysts, and journalists. Unfortunately, in many ways the market
still has too many competing, and perhaps confusing, identities. The PLM evolution

needs to be supported by more a robust and holistic community- a community that not

only includes the suppliers of technologies and services, but also the users and industrial

organizations. This requires not only strong PLM supplier-related user groups but also
strengthening and collaboration among the independent action groups and support
organizations.

CIMdata will describe the characteristics of a PLM Community and areas in which the
community needs strengthening, including topics such as: community trends and current
and future requirements, the need for a common language, education and certification,
research needs, the characteristics of a successful community participant, and many

others.
16:50 - 17:00 e &&H D IZH 7> T (Closing Comments)
7L % (Satoshi Ezawa)
17:00 - 18:30 A2 (Networking Hour - Reception)

HE# 2B (Everyone)
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